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FOREWORD

Winchester City Council is dedicated 1o improving the quality of the environment
l'he Council 15 conscious of changing patterns in retail activity, the commercial
need 1o advertise, and increasing pressures for corporate signage, This Guide seeks
1o reconcile these pressures with maintaining and enhancing the character of our

historic towns and villages

The Guide scts out the |1n|u't|1||.'-. ol 2o \|||.||1 sign and kh-;-p {ronit |_|;:-.|‘l:-_|| I
acknowledges the investment made by companies in promoting their own brand and
image, It usks those companies in tirn (0 recognise the investment muade by the
Council and other public und voluntory bodies in conserving and restoring the
character of historic places. This historic character plays a significant part in their

commercal vitality and viability

This Guide, and the accompanying Design Sheet, provide wdvice and examples ol
good practice from the Winchester District, It provides o basis for discussion with
business organisations and individual retailers, and T expect it o play an important
part in the continuing dislogue between

the Council and businesses in the District.

Rodney Sahine

Chaieman of Planninge Commitied
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Design Guidance for the Control of Shopfronts & Signs

DESIGN GUIDANCE

for the control of
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Dexipn Guidanver

for the Contral of Shopfronesy &

1. INTRODUCTION

Signs

LI Muany of the commercial centres
i the Winchester Distnet are locied
within historic towns or villuges which
have designoted conservation  areas
Even those that are not are often
attractive in their own right or hive the
potential to be so. The necd to balance
the regquirements of the commercial
sector with o recognition and respect for
the character of these areas s of
paramount imporance 7 they anre o
retiin thetr aitractiveness o the residem
populanion und visitors alike. This is win
the City Council has produced 1lis
'|.|.|.!'=!I:,1|'| gmdance for the control of
shopfronis and signs w0 augment  the
relevant policies ol the Winchesier

EMstrier Local Plan

L2 e commitment 1o this guidance
i sel out inothe Heritage section of the

Winchester District Local Plan

1.3 The relevant proposals of the

Plan provide a basis against which
applications for shoplronts, signs, blinds
and security shutters throughout the

district, will be judged

1.4 e City Council has produced
infirmal guidance notes on shopfronts
and signs in Winchester for many vears™,
and in other centres, like New Alresford,
the vonservation -arca |'ll.|-hl..'l1.'.\ have
mluded reference to shopfront and sign
I-Jl.-'\léfll a5 an important clement in the
muintenance of the character of the
conservabon ares. The 1991 Winchester
Southern Panshes Local Plan also
mncluded policies (CH.1 & CB.1 20 with
regard 1o shopfront and advertisement

propessals within conservation arcas

L5 More specifically.  the  City
Cowmncil made o significamt contribaution

to the English Historie Towns Forum

i Sopnirre, Winchester, historse street soene with on

Lewgrinig wigra for siders oy commmiessiol activi

(EHTFy 1991 publication  entitled
“Shopfronts and  Advertisements in
Historic Towns™. This outlines criteria to
be  followed in  recognising  and
respecting the essential charcter of
histonie shopping streets in order o
achieve a balance between the extremes
of too much control, which can result in
a deadening  effect, and o much
comimercial freedom which results in the
visual chaos which  devalues  many
historic places. To supplement this
guidance the EHTE published in 1993
“Book of Dewils & Good Practice in
Shopiront Design”™ which provides more
detailed technical guidance 100 assis
those involved i shopiront design in
historic areas

1.6 Winchester City Council

endorses the EHTF publications and

Winichester ity Ceowmed] fxsoed a1 podinee note o '.llnllll'_l'.lrlllh i e sonwen ais o apo as 1931

\ alrmft erliey ehee Sigres airnel slropfrenars wex afse prvali eof By the Plensing er'lr.l..u fend T P97,
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2

commends the advice therein 1o anyone
contemplating  proposals  for  new
shopfronts or advertisements in the
Winchester district. However, there is
also a need 1o relate these principles
specifically  to  the  particular
circumstances and character of this area,
which is the purpose of this guidance
and the associnted supplementary design

shieet.

1.7 This guidance document sets out
the City Council's aims for improving
the standard of shopfront design and
advertisement display throughout the

for the Contrel of Shopfronts & Signx

district. It does not represent additional
contral beyond the provisions of any
relevant legislation. The objectives of

this design guidance are :-

{a) to provide criteria to assist
applicants in the preparation of plans for
shopfront works and advertisement

proposals throughout the district;

ib) to assist the Local Planning
Authority in the exercise of its duty o
contral development in accordance with
the provisions of the relevant policies
contained in the development plan and
approprimte legislation. (Refer to Section

16 and Appendix B).

1.8 The document is arranged as a
series of topic based advice notes with a
summary “Guidance” which highlights
what is expecied of applicants when
submitting proposals to the Council for
consideration, The “Supplementary
Design Sheet” to this document provides
specific illustrated design guidance on
how to achieve the standards that are
promoted.

1.9 This document has been the
subject of consultation with a range of
interested parties. These groups are

thanked for their participation.
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2. THE DISTRICT AND

I e F the Control of '\J.'ulnf.r.ra.u:_x‘ &

CHARACTERISTICS

S g nx

NI

21 Winchester District is locited in

an ared of very attractive countryside in
cenral  Hampshire and the County
Structure Plan and Winchester District
Local Plan scknowledze the imporunce
of safeguarding the seming and the
heritage of its wwwns and villages by the
application of conservation policies 10
mist aspects of development
22 Winchester MNew AMresTond
Bishops  Waltham  and  Wickham
represent 4 ol the most signilicant of the
17 conservation areas in the distriet
Their shopping streets have all retained
much of their historte character, despine
the pressures for changes which cmanate

froom the evolution of the business and

commercinl world and the erowth in use

of the privale car

23 The imponance of wourism 1o the
wreda hos also 1o be rL'L'L|g|||kuLI1 as the
character of the arcs with its historic
towns and  villages contnibutles in oo
szl waky o bs attractiveness (o visitors.,
e Local Plunring Authority therelore
has @ duty 1w ensure that these places
continue W be perceived as attnictive
places o visit and shop in il they are 1o
compete successtully with out of own
cetitres and other towns for an adegquate
share of the market. Thus. the vitality
and viability of i shopping street can be
incrensed through enhancing the visual

AllnIveness.

e aixtrivy contadng o nmber of gitrtive i
whaspuriety aervnis, Clocbwine fiv iy Adiwa fenrd

Winehesier, Nundiledvin Biahwsre Winltham

24 The sppearance of shoplronts
and signs contributes significantly w the
first impression one gets of a place.
Other centres like Denmead, and aréas
with only 1 few shops. such  as
Swanmore  aod  Waltham  Chase.
although nol  possessing  the  same
character s the  larger  historic
settlements, stll contribute to the overall
character of the area. Thercefore, the City
Council  believes  that  this  design
guidance should be adopted for the
whaole District w complement Local Plan

policies
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3. BASIC CONSIDERATIONS

Thie seale of coumameneiad siveets dn Winohesier ieahaved 48 very diferenn fo phave in borge cittes, b thds e Coford Sireet Lamclem, An dmagprrogericife design foo
R

whiertaeene of o snll=scidle con domenale pncl mine

imrdfvichval shiogrfeonr aesigox

11 Proposals for shopfronis ind
sssociated advertising material should
not be an exercise undertaken in
isolation. The context of the site must be

understood first

Scale

3.2 It is necessary W appreciate the
hasic difference in scale of street and
buildings  that  exists  between
Winchester, its associated townships and
villages. amd larger centres, .2, o
metropolitan  drea like  London o

regional shopping cenmtres ke Bristol,

Southampton or Brighton

13 Such larger centres can absarb o
much  greater wvariety ol matenal,
CXPTessION and colour without undue
effect om the character of the streer, In
Winchester Distract the overall scale ol

streets and buildings is small s thia

el o sianifoer dleaden on o e

phini

particular details  have much more
impact and can more easily affect the
character and become offensive from an

amenity point of view.

34  Scale, therelore, has an effect on
the appropriateness of shopiront nd
sign desizn and needs 1o be aken into
account by the designer or shophkeeper
when formuolating proposals, The Local
Planming Authority will judge proposals
for shopironts and signs having regand to
the appropriateness of their scale in the

comext of their situation

The Setting of Shopfronts
in the Townscape

3.5 There is an essential difference in
character between historic shopping
streets and  modern shopping  malls
which peeds to be acknowledeed in

design and presentation:-

aurrwearacdedd By fadrgdr dmpsnvingg Futfaliags Hhat are befter able do by #

(gl Modem shopping malls usually
occupy an external envelope designed as
o single entity, where, as a general rule,
shaps fit ino a standardised module and
contribute w0 an internal space with

virtually uniform hghting

() Historic shopping sirects are
made up of an aggregation of ndividual
buildings, cach with their own character
and their own particalar place within an
overall 1ownscape that hos collective
characteristics which are greater than the
surn of its parts, This is due 10 the effect
of topography, light, weather, landscape
and buildings, which penerally have o
strong  vertical  component in their

desien

BN These differences of necessity
reguire difTerent responses from both the

applicant and the Planning Authority
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4. EXISTING RESOURCES

Shopfronts

4.1 Shopfronts, especially in
conservation areas, may also represent o
resource o be cherished in terms of
material and craftsmanship, even if the
buildings are not listed as “buildings of
specinl architectural or historie interest”
by the Department of Media, Culture &
Sport. On Listed Buoildings there is @
presumphion that imteresting shopfronts
will be retained, consent being required

for their removal,

4.2 In conservation areas, there is a
presumption in favour of retaining
existing shopfronts of some character
because they contribute 1o the lownscipe
and the charactenistic ambience of a
particular street. Changing fashions can
be expressed through window dressing
The removalfalieration of shopfronts in
conservation areas  belore  detailed
planmng permission is obtained requires
the benefit of Conservition  Area
Consent, The Dhstrict Local Plan seeks
o protect the best resources from
unnecessary loss. It is also desirable, in
environmental  terms, that  materiol
resources ane mod wantonly wasted just o
reflect changing fashion or corporate

imige:

Kerention of oviginal sfopfian
Ealinturrgle Woailen MUl High Street Wineliesier

GUIDANCE

Existing resources in the form of
shopfronts which are appropriate to
their location, of historic or
architectural value, or which
contribute to the character of the
building or area should be retained
and restared. Proposals for their
alteration or replacement will only he
considered appropriale where such
proposals in the view of the Local
Planning Authority represent an
improvemenl in the interests of the

building or street scene,

Upper Floors

4.3 A town centre building of which
the shopfront s wsually the focus of
attention, 15 a very valuable asset, bat all
too often its full potential is not realised
Traditionally accommaodation over shops
was occupied by shopkeepers and their
familics, but this is now rarely the case,
Consequently large areas of usable
floorspace above shops have effectively
been abandoned, or at best are seriously
undemised. The evidence of this is all oo
often plain 1o see in poor decoration and

luck of routine mainienance

Such neglect can lead o undetected
deterioration of the building and the
subsequent need for expensive repairs.
The alteration or replacemem of a
shoplront presents owners and occupiers
with an jdeal opponunity to consider the
future of the whole building, particularly

the question of access 1w and use of

upper Moors,

4.4 Upper Moor arcas that are not of
reasonable beneficial use 1w the business
should be considered for alternative
independent use for residential purposes
or by another business. The key 1o this is
often the provision of independent
access and this should be considered us
part of the design brief when a shop unit
is undergoing major change. The City
Council has negotinted several schemes
for the provision of residential units
above shops i Winchester, including
one lor conversion o {las by a lecal
Housing  Association, The Council
welcomes any  proposals 1o ulilise
presently vacant upper Toor arcas for
residential or other suituble purposes and
the opportunity o discuss  with

applicanis the means of achieving this.

HEMHE

“

£
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5.  SHOPFRONT DESIGN CONSIDERATIONS

General

51 In o modern shopping mall there
is a presumption  that the whole
shopirom will change with the occupier
regardless of position and that even with
the same retiler the shopfront and
signing will change with passing

fashions.

52 Inu shopping mall the structural
form cremes u setting for the shops and
fascias end w be standardised, One does
nol have o cope with the effects of
wesither and often the design aim is as
little intervention between the public
space and the shop as possible. so that
sethucks have linle raison &'ére and

seeurity is dealt with collectively.

53 This does not mean thin shopping
malls should be uninteresting, just thi
they are differem. and the planning

process can be simpler.

54 In Winchester's Brooks shopping
centre, for example, a set of design
principles for shoptronts wis agreed as
part of the detailed approval of the whole
development and tenants were only
required 1o submit details for approval as
o “minor amendment” not & full planning

application,

55 By contrast, in a  historic
shopping  street, the design of the
shopfront needs 1o ke account of the
whole building of which it is o part and
this may pul constrants on the design,

for example on the acceplable position

of the entrance. For this reason, an
elevation of the whole building as
existing and proposed will be required
with any application not  just the
shopfront itself.  The elevation should
accurately record the position of features
such as comices, fascias, pilasters and
conscle brackets on adjoining premises
sav that the overall relative effect 1o
adjacent  buildings can  be  readily

understood.

56 Because of the large variety of
building styles in the historic streets of
the disirict each has 1w be approached
individually. A design which is suitable
for one building may be totally out of
place on another. and oniformity of
design should be avoided. This applies
equally where o business occupies
adjacent buildings of differing design.
Shopfront  proposals  need o be
considered as part of the overall
architectural composiion of the building
and take account of the rhythm and scale
of upper fMoor windows and features as
well as any elements which ire common

throughout the building,

GUIDANCE

N

The
Ruilidting

B
elemniy

Cennier
\ comififetes

whaspsfevet i
T SEPRINN

[froimi ingrpeer flewir

Stullriver
— forming hase

Verttenl

pluzing bara freal
derwn soale of
Wik

[iahl i
riliwviera

Lhar oof el

Before an application can be
considered, the Planning Authority
shall require a drawing of the whole
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Principles of Designing
Shopfronts in a Historic Street

57  Ina hisworie streer, there are well
tried principles of design and  detail
which are known 1o make a positive
contribution to the townscape. This

affects:-

fal  The ransition between the shop,
with its comparatively large areas of
glass, and the building above, where a
good  bold cornice is normally required.
This projects from the face of the
building giving a strong and definite line
providing weather protection o the
remainder of the shopfront, The fascia
provides a logical space for advertising.
Pilusters  together with the comice and
fascin provide visual support for the
upper part of the building, and act as a

frame for the display and entrance.

thy  The externsl subdivision of
windows to creste the right scale by the
use of mullions and gluzing bars. This
helps 1o refate display windows o the
smuller windows normally present on

the upper Moors.

fel The quality and type of materials
that are appropriate. Complementary
materials (o those of the building as a

whole help o achieve visual harmony

fell The necessity to provide setbacks
Lo doars o create visual interest and also
o accommidate access provision for

wheelchairs and prams,

fel  Signs that have silhovette value
andd help to fumish the street as well as

providing imformation,

i Shopifronts that build in security

os part of their design with items like

stallrisers, These provide a solid base for
the display of goods at o suitable level,
and dictate the vertical proportion of the

shop windows.

5.8 The overall aim should be to give
each premises a distinctive personality
appropriate o the nature of the goods or
services 1o be sold, the character of the
building in which it is o be inserted, and

its location in the street.

59  This does not mean that only
traditional shopfronts will be accepted,
although  these are generally more
appropriste 1o a historic streel and are a
good approach from the point of view of
giving maximum security. It does mean
that the Local Planming Authority wishes
to avoid the introduction of large areas of
featurcless plare glass which gives rise o
the buildings above appearing 10 have
lintle visual support, or the scale of the

street being disrupted.

510 In  this  connection. 0 s
recognised  that  very  auractive

shoplronts can be mode using the full

for the Control of Shopfronts & Signs
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potential of gliss o create modelled
surfaces but this needs 1o be thought out
in relmion 1o the structure of the

building.

SII Where windows are tall because
of the proportions of the boilding. or
have internal ceilings which need 10 he
disguised, the possibility of introducing
glieing bars or coloured glass ete should
be incorporated rather than creating

excessively deep lascias.

502 Fascias should have a range of
depths from 225-430mm (918 inches).
depending on the building's character. In
many cases this could, with advamage,
be set at an angle with end stops 10
maximise its importance as a design
feature. (The aim of this advice is o
wvoid the fashion of excessively deep flat

shop Fascias that look “stuck on™),

A1 Normally stallrisers will be
required, mude of a material related 10
the building or the design of the

shopfront itself.
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504 On display windows where extra
length is required (for example o show
off clothes) special attention shoukl be
oiven 1o the fMoor surfaces inside the
window which markedly affect the street
scene. The internal desizn and layout of
shops should ensure that the interior
dhses nol e its back™ on the shopfront,

andd consequently deaden the sineet scene,

515  On shops with check out points
close 1o the entrance, which do not have
a  window display a8 such,  the
appearance of parked trolleys can be
pairtially disguised by the height of the
stallriser. The windows should have a
positive character and be subdivided by
individual vertical mullions of sufficient
depth 1o produce an architectural effect
when secn at an angle, so that even if
advertising material is put inside the
window in guantity, i only has a local
effect and does not damage the street

AT,

GUIDANCE

(i) Shopironts should reflect the
hasically vertical rhythm and degree of
maodelling characteristic of traditional
streets wilh the possibility that
window displays can be seen as a
whuole with the building, and its
context in the streel scene. Where a
shopiront extends for virtually the full
width of the building it must be seen
to effectively support the upper floors,
Careful attention to the scale and
proportion of the various solid
elements is needed to ensure they are
substantial enough to provide an
adequate base for the remainder of the
facade,

for the Control of

Shopfrontrs & Signx

Llve af ey mnthlons avirimicing vioml clibter of advertinmg, Codmty Steves Boend Ateeet Alreifond

(i} Fascia treatment should be
thought of as part of the architectural
design of the whole building, with as
strong a projecting cornice as possible
to provide a separation between the
shop and the upper floors and
adequate weathering to protect the
lettering below, A fascia depth of
225-450 mm (9-18 inches) has been
found to be appropriate in Winchester
High Street,

(i) Doorways should be set back
into the shop, not only so that they
look better visually but so that a ramp
for people with mobility difficulties
can be incorporated, while ensuring
that fload water cannol eénter shaps,
Additionally, they should be positioned
sympathetically to the design of the

huilding above.

tivli  Shopiront proposals should
incorporale appropriate design
features that avoid undivided display
windows which have a horizontal
emphasis, and the need for deep
fascias. They should normally include
stallrisers and floor surfacing of

cnmplrmq-nlary design and materials,
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Materials and Finishes

5.6 Experience has shown that wood
is normally the most appropriate materiul
for shopfronts, because of its versatility in
section, ability 1o moke atiractive shapes
and receive a painted finish, which can
simply freshen up or change the image
without detriment to the character of the
whole building. Moulding dewils, for
example on stallrisers and  pilasters,

should be traditionally cmfted and not

simply “smuck on”, as expericnce shows
that this treatment does not Jook genuine
and deterioroles more quickly due 1o
weathering  and  vandalism.  Properly
protected and maintained softwonds can
perform guite adequately, If hardwoods
are used they should be from a sustmnahle
source. For cerain shoplronts, metal may
be an appropriate alternative material, if it
has @ bronze or other applied Ginish ol
appropriate colour, but plain aluminium is

not aeceplable.

517  The colour of a new shopfront or
alteration to an existing one needs
careful consideration as part of the
have an

design process as i will

Triprprriaprvaene mnimarehid pi

Gowidani

o rthe Cownfreol of

Shopfrontsy &

Signsk

Artwrition fodetall fempether with drditiomeilly desipaed Iettering prowdieces o shmpfeenil el regpets u sl qdnad favrea

important bearing on the charmeter of the

hutlding. If the property s listed.

repainting in o different colour will
normally require fisted building consent.
An apphicaiion for o new shoptront or for
repanting  should  always  include
specific details in the form of samples,
BS colour number and photographs.

518  Depending on the nature of the
building and the finish, the shopfront is
often most effective when dark in tong
and matt in fimsh. This eénsures one
losks through the wimndow 1o the goods

tisplaved for sale within, which with

their colours are then shown up 1o best

the fentering oo appear ot o place wlien on e ofdier Baifdong

wdvantage. Rich dark colours are likely
i b most sumtable where o shopfron
extends across most or all of the building
or has comparatively wide pilasters, as
they identify the mbust nature of the
shopfront and emphasise its function in
supporiing  the upper foors. The nse of
a complementary colour 1o highlight
decorative or architectural features can
soimetimes be used 1o good effect bat in
general a single colour should be used
for all the major elements 1o avoid an
ower-fussy or disjointed weakening of s
appearance.  White windows, like net

curtains, tend 1w drow  atention 1o

themselves and ot o what is behind them,

GUIDANCE

The use of wood with interesting
muoulding detailing is recommended in
muost cases for buildings of traditional
design and setting, particularly those
in conservation areas. Light coloured
painted finishes should be avoided as
should the use of plain aluminium and
hardwoods derived fram non

sustainable sources,
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5019 Traditwnally blinds were of the
roller type of camvas awnimg thit pull oul
frewm o blind box integrated into the fascia
design of the shopfront, and were installed
simply for the purpose of profecting goods
from stromg sunlight on south facing
windows, This type of bBlind is normally
acceptable. Details should neventheless be
shown on any shopfront application with
particular attention being  paid (o the
design of the blind box as an integral part
of the shopfromt design, Listed building
consent wiould be required for such o blingd

om & hsted building

5,20 Today. blinds are, however, more
often seen as an acdditional advertising
device and are erccted for that purpose
rather than o protect goods, Particularly
popular in this respect are Dutch blinds
or halloon canopies which tend o be less
retractable.  Their  structure  usually
obscures the fascia, and introduces o
dominant shape which is out of chameter
with the streel, The shiny  plastic
materials and colours commonly  used
ure also inuppropriate. Where blinds of
thes type are proposed as an advertising
device they fall within the control of the
advertisement legislation and  consemt

will not pormally be given,

Pioier punmigile sof sineiny shivrier, pocddiee o Bard gand

i

Pl sreel areme

Security Shutters

320 Ploin solid undecorated shutters
o the outside of buildings are not
acceplable because of the deadening
elfect they huve on the street os o whole,
Security needs to be thought of us part of
thee overall shopfront design so that items
such as bulky shutter boxes remain
concealed, Internal retructable grills are

preferable 1o external devices as they di

tina il futrive it ie ey Pl vansead viferli [0

wicspifran

Shopfronrs &

Signs

Clannpies, when wied imerely b ancreas sdvetising
s, o renhll ey sepetitien aad prodiiee
i eluthired, dmiredc iy eherapafimnat, v this dmstienie b

I dn wned for Bl B e s o i

Fraiedin
drsapsprnpirinite ainol canapy pradinetg oy e of
sniperflurnes Tettertings, whuoh oldeccnres vt i a gualin
shsrefronny bwmearh

Frdini
welid fgeread and colowe e the streerscene

arl apwming s can e aitranetive features thal

not mar the appearance of the shopfront
when not in use and even when lowered
still allow the _L_'nl.ld'». in the _\.Iu:p 1o be
seen. More detailed goidonee can be
found in the English Historic Towns
Forum publication of Junuary 1994
entitled “Shopiroms Security Repont™.
Consent is required for all such devices

on a Listed Building

GUIDANCE

Where security is known to be a
praoblem, arrangements should be
made for incorporating retractable
open lattice shutters inside the
window zone so that displays can be
maintained at all times and the
shutlers retracied during trading
hours. External shutters will only be
accepted in exceplional circumstances

e
display still to be seen and the colour

ding their design allows the shop

and form both in use and in its storage
box forms a sympathetic part of the
overall shopfront design.
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Cash Dispensers and
Burglar Alarm Boxes

522 Some

NECESRAry ancillary
equipment such as lefter boxes, burgla
alarm boxes and cash dispensers can
maoke o significant impact on the
appearance of shopfronts if their design
and siting is not carefully thought out as
part of the overall shopfront design. Too
these  ifems

often Hppear @5 an

pncoordinated  afterthought. It s
therefore required thot such items be
shown on any proposals for shopfronts
and that their siting and colour is in

harmony with the overall shopfrom

proposal

5,23 Cosh dispensers, because of their
size and form can be particularly
detrimental  to  the appedrance  of
huildings, especially il hsted, Wherever
possihle the provision of “lobby bank™
Facilities o accommodate such services
i% preferable o their dominant impact in
shopfronts. In any event the inclusion of
garish  surrounds W cash  dispense

machings should be avoided in order not

Coow i ool o oo

[ r I h e Contrtenl of

Limctifary fecthives iee

iy v

1o exacerbate  their

Ili1|1'.lL'|. on  the

appearance  of  the shopfromt  and
charneter of the sireet. Where proposals
lor cush dispensers are being considered
i aselation the Local Planmng Authoriy
will require the sume degree of
information o illustrate the proposal
comtext as 11 would for a pew shopfrom

Due regard should alse be had 1w the

needs of disubled people

Shopfronts ok S Fens

b aftertticnighs. S s e

il Al

graefed whaapfrovn

GUIDANCE

The incorporation of any ancillary
requirements such as letter boxes,
hurglar alarm boxes, cash dispensers
and wheelchair/pram access ramps
should form part of any design
proposals. Such items, if nol integrated
as part of the overall design with their
siting, materials and calour carefully
thought oul, can appear as mosi
discordant afterthoughis, Cash
dispensers can be most effectively

handled by providing “lobby banking.”

Par oif Lavkabew Mol Aliclorad Humd, High Srreei




Design Guidance

for the Cantrol pf Shopfronrs & Signsy

13

6. BASIC CONSIDERATIONS OF

SIGNAGE DESIGN

6.1  The sdvertisements displayed on
it building can have a profound effect on
its appearance, and should be considered
as an integral part of the overall design
of a shopfront. The use of discreet and
well-designed  adventisements  on
business premises will not only improve
individual buildings, but  will also
enhance the appearance of the area
adding 1o its appeal for both visitors and

shoppers,

Scale

6.2 One of the characteristics of
historic centres in the district is that
advertising is modest and dignified 1o
complement  the character of  the
buildings. Attention, therefore, needs 1o

be given to the particular siting of signs

for maximum effect.

6.3 For this reason, letering that is
very large and bright in itself or large in
relution to the overall fascia, would be
tantamount 1o “shouting”™ and therefore
considered detrimental 1o the amenities
of the arex. This is a particularly
impartant consideration where the sign
impinges on something as important ns
say the Cathedral Close or the setting of
the Butter-Cross in central Winchester,
Broad Streer in Alresford. Wickham
Square or Bishops Waltham High Street,
and could apply w some siuations an
the approach roads 1o the Conservation

Arens. Attention is drawn to the fact thar

many successiul signs in Winchester in
the past have had leters mot more than

150 mm (6 ins) high

6.4 The disploy of fascia signs on
traditionadl frontages should be casily
resbable with lettering in o single siyle
and adjusted in size and content 0 suit
the detailing of the fascia. Overcrowding
the Fascia with oo much information
should be avoided. The shape of the
fascia, and the existing architectural
details all need 10 be taken carclully into
account when the form of advertisemen

is being considered,

Mucdonurlad s 51 Georges Sieeet Winclester

swarparihelic wet off covparrate avage

Pz Express Aridge Streer Winchester - bl

rairtedd sign commplententing fvm i Paidfadfarge

Corporate Images

.5 Since the 1950°s signs (and
shopfronis)  have been Increasingly
alfected by the applicanion of American
inspired  sales  technigues using
“rorporate sales images” and nationa
reshaping of chains of shops in o very
short  timespan 10 relate w0 TV
mdvertising. Often firms of designers are
commissioned 1o produce “manuals of
standard details™ which, whilst found 1o
suit modern shopping malls, are very

rigid and unsympathetie elsewhere

6 This is alien 1o the Ewropean
tradition of individuality, tempered by
classicul concerns o wvisual  order,
proportion and harmony. Generally, such
advertising, whilst it may be appropriate
on letter headings, posters. lorry sides
and TV udverts, in the Local Planning
Authority’s view reguires meodification
tor shopfronts and signs particularly
where the amenities of a Conservation

Area are concerned



In any case it can be o matter of interest

o people visiting several towns o see
how corporate images can be modified 1o
suit the characteristics of a particular

place.

6.7 The Local Planning Authority
believes that i 1s appropriate (o require
that an effort is made to adapt a house
style to suit local circumstances, This
view is supported by Government policy
as expressed in PPG6, So, for example,
where o company’s colour scheme is
clearly important to identification, this
can often be cleverly adapted 10 o local
refail outlet, particularly if it is a listed
building, by interpreting it through the

use of atractive building materialks,

6.8  Inthe Local Planning Authority's
view, one of the basic mistakes in
lettering reluting to corporate signing
policies is that the type of graphical
image that is selected as suitable on. for
example: letter headings where the
background is white, sales tgs and
carrier bags which are seen close to, do

noit look equally appropriate or have the

Desiegn Guidani

for the Controel o]

same impact in i street, which is a much
cruder environment with a different

scale.

6.9  The visual principle found most
applicable in such circumstances 15 that,
in order for lettering to show up well
from a distance, it is better 1o have light

lettering on a dark background.

a0 Historically  this  has  been
understood by sign painters and is still
demonstrated on public houses and
commercial vehicles. This principle is
now also being applied to road signs
where the old black and white signs
designed originally for horse raffic have
been replaced by white on dark green,
blug and brown for primary traffic

roues,

6.11 For a shop sign this huas other
advantages in that the background colour
{which might be o company’s corparate
colour) has more impact than the same
colour used for the lettering only. It also
acts like a picture frame in unifying

individual words  into an  overall

epfronts & Signy

Corrporde desien coan be failored o
Jit dw wirhy Botle the fanilaliog e e
irreetveene. Thin allenva for it
flentity of the relchller o reincin
clear, whilst accepring the scale and

chursrcier of the focal corlexd.

compasition of an appropriate scale

the building

6./2  Conversely, signs which are dark
on a light background have a “spotty
effect” which collectively make a
considerable difference to the visual
amenity of the street, IT this approach is
continued into hanging signs it can lead
1o o situation of visual “anarchy™ mather
than the harmony of classical ideos

which the Council wishes to promive,

603  Additionally, sign painters know
that by putting coloured  shadows
adjacent o letterning, 1o create a three
dimensional effect, their impact can be

increased still further regardless of sire.

614 On approprinte buildings which
are made out of stone or that are finished
in painted stucco or brickwork, engraved
stone fascias are 1o be welcomed if the
engraving is carried out  boldly
Hl.'l\'."l.','\.'l.f‘l.'. new sione ’.;I!\-i."lil CnEravings
should not result in the loss of genuinely
old fascins which may be worthy ol

retention,
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GUIDANCE

(i Lettering should contribute to
the character of the street by being
designed to relate 1o the space on the
fascia on which it is sel and selected
from an alphabet that is both easy o
read and decorative, Lellering over
t00mm high will not normally be
accepled unless there is a strong

architectural case for it.

(i On painted fascias, particularly on
small shaps, painted lettering using the
principle of light coloured lettering on a
dark coloured background is considered
muost appropriate. Also a greater degree of
individuality can be ohtained using
lettering with serifs, coloured shadows,
coloured boarders elc. Stick on vinyl
lettering is a cheaper alternative but i
does not have the visual quality of
traditional signwriting. Lettering painted
an a hoard that i then fixed onto a
historic fascia is nol acceptable as it
disguises architectural features of the

cornice elc.

for the Caontral of

fiii)  Preference will be given to the
use of alphabets that are not italic
hecause they give a feeling of
movement that does not reflect the
general structural stability of the
building and thereiore look restless.
Alphabets based on classical
proportions and spacing such as
Clarendon, Perpetua Roman, Alberla,
Egvptian, Rockwell, etc. are
decorative, easily read and can be
reproduced well in plywood and
metal,

fiv)  In cases where only changes of
lettering on a listed building are
proposed, a photograph, scale drawing
of the fascia showing the height of the
lettering, one large letter depicting the
style of lettering (e.g. Clarendon Bold)
and a colour sample should normally

suffice,

Shopfronts & Signs

.15 On Listed Buildings the planning
authonty can require an application but
in many other situations below first Mloor
level where the provision of a sign has
already been permitted eg. on a shop
fascia it can offer advice. In such cases,
it 15 requested that the Local Planning
Authority be notified of the proposal
indicating the size and style of lettering

and the name of the sign writer.

The aim of the Councils policy on
lettering is to enable the name and type
of shop 1o be read easily by pedestrians,
to help shopkeepers.

Leftering that o owd of seale. fopether with
ererssnee shick amr sigas, reswlis i o q’r.m_'n Higif
obacnres the vinibillee of the bauifding amd Hae fnvide
af the shopfnoii
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Materials and Finishes

6.6 Although lettering  signwritten
enlir the Fasciain asingle style is prefermed
as the most appropriate means of sigmng
on traditional frontages, applicd lettering
15 siMTelimes o \.ll!l.i':h.'lurj. altermativie
Careful regard is however necessary i
deciding where exactly o fix such letters
taking into secount the design of the
shopfront and the location of other
feares on the building, such o Lpper
Moor windows, The mdiscriminate fixing
of unsuitable lettering can badly affect the
appearance of o building and the wider
street scene of which it forms a pant. In
cases where applied letering 1s proposed.
either o be fixed o o fascia or directly 1o
brickwork, this should be neither 1o thick

nor o thin

617 Thin fret cut or built up plastic
letters with coloured retumns (in excess of
25mm) Jook cheap and shiny, do not read
well from an angle and do not reliate well
10 the building materials in the shopping
streets. Neither, in the opinion of the Local
Planning Authority, do they last well since
they are particularly easily damoged by
vandalism or, if of the type commonly

held in place by plug-in fixings, can be

for the Conmtrol of Shopfrowrs & 5iwiii

Iaippimgseicnte mwted plastie feniering van aipypwrair ot o e sl owany elider Ballding,

removed  altogether by pranksters,
Justification for the use of this type of sign
based on lack of muintenance arpuments
5 ot considered valid. Even solidly
constructed letters of wixsd or metal ook
unnecessanly clumsy and out of keeping
with the character and scale of buildings if
they are too thick or use unsuitable

typeloces,

6.08  Modem  prefabricated  fascio
panels, whether in reflective perspex or
some wher material, are incompatible in
appearance with old  buildings. and
ttally unsuitable for use in the historic
ventres of Winchester district. Similarly,
pre-painted tmber pangls superimposed
on existing fascias should be avoided as
they upset the balunee of an minictive

frontage and often appear as if they wre

merely a temporary expedient

THE BRIDAL ROOM

—— . —

Nitentni doe detnil, Fegether wirly fraditionally desipned letieriing psluees o sdagrfont thar o o gl

il frvian

619  On premises where no suitahle
fascia is avaoilable the idemtification of
the business is often best achieved by
signs applied directly to the shop
window, either by painting or by transfer
Such o sign would need 1o be properly
designed and positioned 1o suit the scale
of the window, and nol so prominent that
it obscures or overwhelms the view of

the goods displayed inside the shop

GUIDANCE

Where raised lettering is desired it will
only be acceptable if it is 13-25 mm
(1/2-1 in) thick so that it can easily be
read al an angle. Such lettering should
be either cast aluminium, bronze,
enamelled bronge or cul out of an
exterior grade board material and
painted. Solid plastic moulded letiers
can alsa he acceptable but these
should be fixed directly to fascias and
nat sel off on locators. On an
application for raised lettering the
letters should be drawn out 1o detail
on a large scale drawing of the fascia

and a sample letter provided,
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7. ILLUMINATED SIGNS

AND

LIGHTING

Filoswd {1k Binfilarig dn Winiofe o

7.1 With the exception of signs
essential 1o the needs of dispensing
chemists, which are excluded from the
prowisions of the Town and Country
Planning (Control of Advenisements)
Regulations, an application is required
for vinually all illummated  signs on
commercial premises.  whether i
internally or externally
7.2 Because of Winchester's
character as a small seale Cathedral
town, the gualities of the conservation
areqs throughout the district, especially
in places like Alresford, Bishops
Waltkawm and Wickham, the mnge of
architectural features in the  historic
streets of these places and the vanety of
ntural  light  throoghowt  the  day.

illuminated shop signs will not normally

e allowed, (But see section 11 below on
public houses and restaurants), This
presumplion apainst illuminated  signs
will  apply equally 1w internally
illuminitted signs on scis, projecting
signs, those disploved intemally mside

windows and proposals for external

highting of an existing or proposed sign.,

7.1 As o corollary o this, it is the
Council’s aim  to  encourage the
architectural highting of nldings, where
these have o positive character, (o
increase the wn centre’s alrchiveness
at night and during winter months
Although Winchester provides the meost
seope (or this, many of the buildings in
ether centres are equally worthy of being
sensitively  lit to express  their

architeciural guality.

7 The lighting of buildings itself
requires  the consemt of the Local
Planning Awthority as it will im0 most
cases relate to buildings which are listed
and it s o oany case o form of
advertising,  Humination which
highlights one part of a building at the
expense of the whole and one particuliu
huilding @t the expense of others, thus
detracting from the overall appearince of
the ares. is undesirable. The muost
appropriate form of lighting 15 thal
which gives the elevation subtle visoal
identity, This is usually achieved by low
intensity lights ploced beneath the caves,

for example, which *“wash™ the

elevation. 1t is most important that light

et Nuiling Sewciery - wae of

fittings and winng do not themselves
impinge on the appearance of buildings
and that their brightness is in hurmony
with the overall appearance of the area

and does not cause glare



Design Guidancee

25 Itis also the Council’s long term
aim to review the High Street lighting in
Winchester to show off the architecture
1o best effect, while catering for the
legitimate need for the safety of vehicles
and  pedestrians. The feasibility of
similar exercises in places like Alresford,
Bishops Waltham and Wickham will also
be examined when replacement lighting

is being considered, if resources permir,

76 The lighting of merchandise
displays  within  shop windows s
considered very important to the vitality
and attractiveness of shopping arcas
during the early hours of darkness,
especially during winter months. This is
believed to be more effective than
illuminated signs as it relates more (o
pedestrian scale and the attractiveness of

the shop.

for the Control of Shopfronts

GUIDANCE

ii) Shopfront and advertising
proposals should not include
illuminated signs as the Local Planning
Authority’s stated intention, as sel oul
in the Winchester District Local Plan,
is normally to resist such proposals.

{ii}  Proposals for lighting buildings
of architectural or historic interest, or
whose character contributes positively
te a conservation area, will normally
be considered sympathetically
providing the lighting proposed is
sympathetically situated, not over
dominant in its effect and relates to
the whole elevation nol just some
commercial feature,

{ifi)  Where lighting is proposed full
details of the fitting, method of fixing
and luminance will be required in
support of the application.

&

Signs
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for the Conrtrel of

8. PROJECTING AND
HANGING SIGNS

.'q'IJr-lflfrr-rrr-. ik

Srens

\ edierter ol Pann el Rermpimg segins proadiaoes & oonifsed, miess wee

&1 The cumulative effect ol
projecting signs depicting shop names
and repeating information already given
on foscia signs can lead o visoal cluner
that disguises ruther than enhances the
character of the ownscape in historic
shopping strects, For this reason they are

not generally acceptable in the main

sireet

8.2 However, istonc towns have an
old tradition of symbol signs whose
quality can upernde the visual interest of
an area and ereate @ unigue identity oo
plice that gives it an appeal that is
noteworthy, parmiculurly o visitors. In
recognition of this the Local Planning
Authority is therelore willing o muoke an

exception 1o this restriction where an

applicant is prepared 1o introduce o
symbol sign of quality related w0 the
nafune of the gods or services 1o be sold,

subject to the following provisions -

() That the symbal  anmd s
supporting  bracket are atractive in
silhowette, (Plain  oblong  signs  are
monotomous and doonot attract attention
from a distance. brackels need to be

made by o competent Blacksmith],

(1) That the sign does not include the
shopkeeper’'s name but it may indicate
the type al rade ie. jeweller, butcher ele
(The aim is 0 almet attention from o
distance to the type of vutlet and draw
the shopper along, leaving the fascin sign
and  window  display  to impart

information and attract them into the

shop once they gel near.  since

COMMer advertising is best kept as

close to eye level as possiblel

fc) That it is executed to o high
quality of design material and finish o
that it is sculptural and not just a cheap
picce of flat board or similar that will

quickly derenorare due o wenthering.

{ef)  That within the pedestrianised
section of Winchester High Street o clear
eight of 4.5 metres (15 A1) has 1o be kept
onder the sign with a projection of not
maore (han 1.6 metres (3 ft 3 ins), or a
clear height of 5.0 metres if 0 projects
{urther. (This is 1o enable the street to be
psed by ambulances and fire engines,
comival processtons efc without damage

o pedestrians, vehicles or signs)
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A wall ddewrpoed
wvamld g e
ey sl th
it af thy
camimimervial achivity
from semtie v,
it preervicle o
destimerive. e
tentfine e

n.b Elsewhere, signs can be 2.3 melres
(7 fi fiins) off the pavement but the widih
of the pavement is likely 1o be a
controlling fictor since the signs must be
045 metres (1 it 6 ins) from the edpe of
the pavement 1o avoid damage from high

sided vehicles,

fe)  That each proposal will have to
be wreated on its merits, and considered
in relation o the building on which it is
located and the effect it will have on the
streel seene, o avold recreating the
clutter which earlier negotiations by the
Planning  Authority in  the 1960s

suceeeded in removing.

8.3  Symbol signs are not appropriate
m all lecations though. For example,
projecting  signs  adjacent 1w the
Buttercross i Winchester (an Ancient
Monument) would detract from s
sefting. Similarly projecting signs are
unlikely 10 be accepted on the Pentice in
Winchester, whereas on the opposite,
south facing, side of the street such signs
could add vitality 1o buildings that are
generlly poor architecturally, Officers

would be prepared 1o give puidance on

84  In the subsidiary streects of

Winchester, where it is recognised the
sales location is more marginal, while
symbaol signs would still be preferred, a
pictorial hanging sign identilving the
shopkeeper’s business with a name may
be acceprable if it is a high quality
painted sign. This will also be the case in
other locations within the district which
are mol w0 sensitive s the historic

shopping sireets

8.5 Over the last 20 years Winchester
streets have been enriched in this way by
symbals representing hanging “hoots™
for shoe shops, a clock for a jewellers, o
book for a book shop, 2 house Tor an
estate agents. a wp hat for o tilors hire
shop. a newspaper for a newsagents
shop. a french horn for o musical
imstrument shop, o collee pot for o collee
and tea shop, scissors for o hair stylist
ele. The Conservation Section of the

Planning Department keeps a slide

collection of successful signs in other
historic 1owns that can also be inspected
by anyone interested in o exploring

signing a business in this way.

for the Controel of Shoepfronty & Signs
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B0 In furtherance ol this provision it
has been found beneficial in practice 1w
cut oul a cardboard mock up of any
proposed idea, which can be hung up in

the streel :-

(i) To judge an appropriate scale
{OMten ideas are oo small 10 be effective

in the street seeme).

(h} To choose the best location and

Judge the visibility and effect of the sign

i To expernment with colour {or

elfectiveness ina particulur location

fel Tor mitke prl.\'\.lhll.‘ a phuluynqih I

acampany '.l["IT|I:L".IIIiIIl'~

It may be possible 1o find un appropriae
object for such a sign in a second hand
shop but il a new sign is 10 be
commissioned @ register ol |1|.|rc'4'|||;|l
artists! crafismen o duale [or prépanng
drawings and undertking the work, can
be obtained from Southerm Ans, (see
Appendix B). The Planning Authority
also hos some local Knowledge ol

signwriters and blacksmiths

this at an early stage o prospective

. The soethod sl i amnck-iigs
applicanis

wxrmfual argars felpn fo pear

1|'|'r|'||£-'||"f]||'|'.lli wreal wirsly R

ey of el Tl devipn
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GUIDANCE

Proposals for projecting signs should ;-

i) Be limited 1o one sign per
building giving a simple message and
avoiding repetition of information
already displayed.

{iil Mot be of the projecting box
Iype.

iiii} Mot be illuminated. (With the
exception of dispensing chemists and
the provisions for public houses and
restaurants made in Section 11 of this
guidance).

fivl  Where proposed in a historic
streel, be of a three dimensional
symhbal type in accordance with the
advice given in Section 8 of this
guidance document.

iv) In other locations double sided
painted board signs of a pictorial form
and contained in a purpose designed
irame will be considered
sympathetically. Plastic signs are
generally inappropriate and will not
normally be permitted.

(vi)  In all cases proposals submitted
to the Local Planning Authority for
consideration should be supported by
large scale detailed drawings of the
sign (one copy to be coloured), its
means of fixing and showing il in
context on the building, to enable its
impacl to be assessed.
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9. WINDOW STICKERS
AND BANNERS

or The practice of displaying brash
advertising material in the Form of
window stickers or bunners  draped
weross fascigs or on elevations  above
ground foor level is not seceplable. It

reduces the appearunce of the street w

the crudest advertising level associoted
with cheap goods and transitory trading,
creates @ cluttered appearance and spoils
the appearance  of  the  building
Moreover, it prevems people from
seeing inte shops and devalues the
character of the wrea by prejudicing
visunl amenity.  Attractive  window
displuys are, in the Council’s opinion,
more  conducive 1o a  vibrant  and
appealing shopping area that will attract
the interest of visitors amd residents

alike.

9.2 It is aceepted that on occasions,
such a5 at sale times or for promoting
new  products,  some  additional
advertising materinl may be warranied
for limited periods. This should however
be confined entirely within the shop
window and sales area (never externally)
and should not exceed 25% of the
window aren so that views into the shop
are mainiined and the activity within s

ot diverced from the sireet

Th

ansie v

BLOCKBUSTER VIDEO:
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10. ESTATE AGENTS BOARDS

Extante apens Boarddy oo erode the viowd sy off sireek

100 One of the most visually

intriesive  elements  in Winchester's

narrow  High Street 15 the clutier of

Estate Agents’ Boards which often

dominate the view above ground level
Of course it is recognised that vacant
property is in no ones interest and the
letting of property us soon as possible is
desirable for the vitality of the town
Nevertheless,

centre. the High Street.

which is the foecal poimt of the

Conservation Area, epuomizes

Winchester's characier as an histonc city

with an imporiant founst trade. In

essence the High Street is small scale
with many listed buildings of medieval

origins, The display of large agenis

hoards, particularly boards. fixed

ot first foor windows can detract

considerably  from the appearance ol

individual buildings and  from  the

charscter of the narrow High street

senerlly

”r

wii Farihaieins Sreeer, Wisnolieseer

10,2 The Town and Country Planning
(Control of Advertisements) Regulations
prowides tha only one agents booprd may
be displayed per

property and  that

boards showld be removed within

fourteen davs of the sale or letting of
property. The ol maximum size of
commercial

display  permitted  Tor

property is 2 sg. metres in the case of a
flat bourd or 2.3 sg. metres in the case of

two joined boards (V boards) which may

not project more than one metre from the
fuce of the building. No part of a board
should be higher than 4.6 metre from the
ground (3.6 metre in an area of special
in i cise where

contral) or, tupplics

only to part of o building, the lowest
level on which it can be displayed on the
part of the building it relses 1o
IMaminaton 15 mod penmitted and  the
maximum size of any characler or
symbol is (.75 metre (003 metre in dan

aren of special control ).

1.3 This provision, which applies (o
mast situations (excluding residentiul), is
spen as excessive in the contexit ol
Winchester High Street where the scale
is very small. The City Council thenefore
wishes o discourage ngents from the use
of “%" boards and seeks thewr volumary
co=operstion o constrmn the sige of
boards wa maximum of 1.35 sq. metres,
1.O0m = 1.35m

(l.e. approximuoaiely

[3Medins, x 40, fns. ]} as this will be
mare relevant to the scale of buildings in
Winchester. A similarly syvmpathetic
approach in other Conservation Arncas

winld be welcomed
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i Signing of premises in this
category has traditionally  produced
some of the
best guality,
m L4 3 1
imaginative
and attractive
resulis,

where  the

skill of the
sign writer is evident. This hentage is
acknowledged by the Local Planning
Authority and ils continuance is strongly
encouriged. A movement away  from
such traditional qualities and  tendency
for over-signing is. however, becoming
evident. Greater care is thus needed to
avoid premises taking on a cluttered and
cheapened appearance. There has. in
recent times, been o noticable trend o
display promotional banners, bunting
angl string lighting. These features resull
in a festive appearance which is
dominant in a way that overwhelms the
character of
the building
and devalues
ils appearance

and seling,

Sempale sre of sfgns v detain dhe arcliiectinne!

verfie ol Barifalisngs

1.2 Public houses and restaurants
that depend largely on night time rade
have a special justification for externally
illuminated signs where they have
hunging symbol signs. heraldic or
pictorial signs of the sume quality as the
triditional  English public house or
restaurant sign, provided they satisfy the
criteria set oul in Section 8 above. For
public houses with forecourt areas o pole
sign of the same quality will normally be
approprigte, preferably on a gallows

bracket or suspended within a frume,

11.3 Fascias on these premises may be
externally lit if this can be incorporated
discretely within the comice detail or by
means of discrete matt fimsh ligh
fittings. Rows of brass swian necked

lamps are not aceeplable,

IL4  Ivis not considered necessary 1o
repeal the names of public houses and
restuurants more than once on one
elevation il the signs have been properly
thought out. Additional information
should be at low level and not disrupt the

character of the building.

GUIDANCE

(iy Signing for public houses and
restaurants should follow traditional
approaches, based on the use of
signwrillen fascias with gilded
lettering on a dark background and
pictorial or heraldic hanging signs
supported from pallows brackets or by

freestanding posts on forecourls.,

(i) Hlumination of signs by discreet
external downlighting will normally be
sympathetically considered. Where
hanging signs or pole signs are
illuminated, it should not be necessary
for a fascia sign to also be illuminated.
Rows of swan neck lights will nat
normally be permitted.

(i Other than for the purpose of
identifying separate frontages to more
than one road, repetitive signing
should be avoided, as should car park
signs. Amenily signboards related to
the entrance will normally he
considered sufficient,

livi  Promotional advertising
banners, bunting and string lighting
should be avoided (other than for
tempuorary festivities such as
Christmas) in order that the characler
of the building is not compramised by
visual clutter. Lighting of elevations
will be considered under the same
criteria as set oul in Seclion 7 above
where buildings are of suitable
architectural guality or contribute to

the conservation area.



Design Guidance

12.

for the Contrel of

Shoepfronts &

Sfpns

HOTELS, GUEST HOUSES & B&B

I12.]  The Local Planning Authority
II'EL||JL"1'I|!:- TECTIVES L'Ill.llllfil-'\ '.-":H'lfl-'r“i";!
the desire for signs in connection with
such establishments, In location (erms
these establishments tend o be sited on
the principal routes into Winchester and
its gssociated settlements  amd  their
location within residential  areas s

generally less appropriate.

Heat cred Hrealfion sign - approprrniely diseneer,

giver pog-comimen il meuee of seensiacings

122 In order that signs identifying
these facilities, which are important o
the tourist trade, create the right image
and  do  not  detract from the
evironmental guality of the are. it s
desirable that the puidonce of this
document s followed. The Town and
Country  Planning  (Control  of
Advertisements) Regulotions permits the
display of one sign per premises (or
where there are entrances on different
roads one such advertisement it each of
two such entrances) subject to a number
of eriteria, which should be ehecked with
the Plamning Departiment belore any

such signs are displayed

Ronud Msiel, Wisirliesies

123 WMomination  of  such  signs
requires the express consent of the Local
Planning  Authority, Proposals  for
illumination will be considered on their
individual merits having regord 1w the
level of illumination already existing
from street lighting and the effect tha
such proposals will have on the visual

amenity of the particular locality.

24 A double sided wrinen hanging
sign in a suitable frame will pormally be
the most appropriate foem of sign (or this
category. No part should exceed 4.6
metres in height above ground (3.6
metnes i an ared of special control ) and
it should not overhang the highway, with
the  exception ol premises  that

immediately abut the foostway when the

criteria of purnzraph 8.2d above musi be

met. Signs should be professionally
produced in accordance with the advice
above and the information displayed
kept simple. Too much  information
cannot be read by passing motorists and
appears cluttered so that the important

message 15 lost.
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13. GARAGES AND CAR SALES

SITES

131 Perol sales forecours and car
sales sites have particular advertising
requirements  that  can  be  unduly
intrusive according w the individual
location. Corporate advertising by petrod
companies or motor dealerships needs 1o
be tempered to the circumstances of the
location, In Conservation Areas, the
Area of Outstanding Natural Beauty, o
indeed in an arca of open countryside,
excessive or over-large advertising
material and ilumination can detrict
undesirably from the charmacter of the

ilred

132 Canopies over petrol sales areas
are. by reason of their form and scale,
often intrusive features whose  impact
can be further exacerbated by advertising
amed Tighting. The provision of deep
illuminuted fascias in particular appear
over dominam and  detract from the
visual amenity of an aren. Similarly,
uniler canopy lighting that 15 excessively
bright leaks out of the site to impact on
the surrounding area. Other elemenis
like pole signs, facility signs, security
lighting and bunting can all contribute 1o

visual clutter inappropriate 1o the

owverriding character of an anei.

e

GUIDANCE

Propaosals for advertising al petrol
filling stations, garages and car sales
sites will be expected to respect the
character of the area in which it is
situated. Deep illuminated fascia signs
will not be acceptable. Lighting should
be at the minimum level necessary for
security and safety. Lighting
incorporated into the pump consoles is
preferred to under canopy flood
lighting units. Only one paole sign per
site will be permitted unless it serves
two road frontages. Facility signs
icredil cards etc) should be grouped
together on one display and not added
in piccemeal fashion,

\ppreronte e of LAl §0 a coute AN den
o, Drcigfond, wheor a stogple form of pole g

fw Ben wted ool mie damogy i

Pesere erumple of evver sigmege, pviidingg viival
clstes, with the e af the hammes fead pole sign
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Faor the Contrel ol

\'.Iljnlr.lf:n.lr.'.'n ik Signs

14. RETAIL WAREHOUSING AND

INDUSTRIAL ESTATES

I4.1  Advertising in connection with
development of this nature is often gross
in terms of its size, design. materials and
illumination with competing businesses
trying to make their mark as dominantly
as possible, Such wses in Winchester
distriet are quite limited so this is not
such a problem as s evident on the
outskirts of larger centres in the region
For this reason, and because the limited
retail warchousing sites that exist within
the district tend to be viewed in the
context of the adjoining countryside or
small scale development, and need 1o
relate to the smaller scale of Winchester
and other centres within the District, this
kind of dominance is not necessary and

indeed would be inappropriate.

142 Units on industrial estates, which
are less dependent on passing trade. by
and large only need individual identiry
for the unit concerned, which 15 best
related w the entrance door in the form
of a simple nome board like a fascia sign
A sign identifying the name of the
industrial estate ot the entrance with a
st of occupiers. that can be ecasily
changed by slide in name boards, is the
preferred solution. Signs on the rear or
Mank elevations of units within the estate
which face public highways or open

space should be avoided.

Wiremal! Sign

GUIDANCE

Advertising on large commercial
premises such as retail warchouses and
industrial estates should be limited 1o
necessary identification of the business
and its services, Particular care should
be given to avoiding an over dominani
impact and signing needs should be
considered as a complementary part of
the huilding design with particular
regard lo siting, size and colour in
relation to the building itself and its

impact in the locality generally.

Feifam Bl Big
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15. ADVANCE WARNING SIGNS
AND A-BOARDS

151 The provision of advance
waming signs in positions unrelated (o
the premises concerned is frequently
soght in order to et trade. Such
advertising is gencrally unscceplable s
it contributes 1w visual clutter, In rural
areas this pracuice usually involves signs
on the highway verge or on privaie land.
The Highway Authority does not allow
signs to be displaved on land in jis
comtrol and will remove unauthorised
signs, Advertisemient consenl is reguired
for such signs on private land  but
nommally there s oo justification o

signs of this type

15.2  Intwown areas A-Boards are ollen
disployed o anroct costom oo meirby
premises. The anauthorised positioning
of such signs on highway land s
considered hoeardous o highway users,
particularly the visually impared and the
City Council will therefore take action 1o

TEImoYe any such Sgns

Ro:,-*hl
Hotel

o ow @

First Right =

Llig of "A° bowirl, o eiering afives amal peesdlbng Iy

I5.3  The Local Planning Authority
does however recognise the problems
encoumerad by roders o some of the
secondary.  streeis. In appropriane
circumstances o means of drawing
attention o premises in such locations

through a single unified well designed

sign may be osccepiable, In narmow
streeis. however. there is linde room Tor
streel Turnitwre, and the Ciy Council will
not permal excessive and  potentially

hazardous signage.
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16. LEGISLATION

et The installation of a new
shopfront or alteration of an existing one
will require planning permission, as does
uny material change 10 the external
appearance of a shop by way of physical
alteration which is not a repair involving

minor works (o replace like with like,

16.2  Inthe case of listed buildings any
alieration 1o the external appearmnce is
likely to require Listed Building
Consent, this can extend 1o such matters
as painting and the display of
advertisements  where such  matters
miziterially alter the appearance of a listed

building.

163 In conservation areas
Conservation Ares Consent |s necessary
for the demolition or partial demolition
ol buildings. This includes the removal
of a shopfront or any feature which gives

character o a building.

[6.4 In the case of adveriisements,
part 111 of the Town and Couniry
Planning  Act 1990  provides  the
legislative basis for the control of
pdvertisements. The Town and Country
Plamning (Control of Advertisements)
Regulations provide detailed criteria for
the application of such control and
Planning Policy Guidance Note |9
(Outdoor  Advertisement  Control)
provides guidance on the exercise of

such control.

& Signy

165 In view of the comprehensive
and complex nature of the legislation and
Government  advice  relating o
advertisement control it is not possible to
explain in this document how any
particular development may be affected
by such provisions. Therefore, it is vital
that anybody wishing 10 display
advertisements of any kind should
dizcuss their intentions with the Planning
Department  before  proceeding. The
Council does have powers to reguire the

 removal of signs, even where displayed

with deemed consent, if it is considered
desirable in the interests of “amenity™ or

“public safety™.

.6 In Winchester  additional
advertisement controls are in force
through the designation of an Area of
Special Advertisement Control for  an
area which includes the Cathedral and its

environs, the College and S1 Cross,
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APPENDIX A

for the Controal of Shopfronts & Signa

List of Information Required to

Support Applications

In order that the Local Planning
Authority may process applications lor
Planning Permission. Listed Building
Consent or Advertisement Consenl as
expeditiously as possible it is essential
that all information submitted in support
of applications is of o satisfactory
standard, Proposals that give clear and
aceurate information o explain how the
finished scheme will look in the context
of the existing facode, and adjoining
premises, enable the Council and any
interested third parties. such as local
amenity  socicties, 1o consider the
proposals with confidence and will help
the application to be processed with the

mimmom of delay.

Applications for planning permission or
Listed Building Consent  involving
works 1o alter or replace a shopfront

should be accompanied by:

§1] Detailed elevation drawings of
the whole of the existing elevation of the
building at & minimum seale of 1:50,
showing  all  existing  architectural
detailing, plus relevant details of the

buildings on either side.

(it} Detailed drawings ot the same
scale showing the front elevation of the
building as proposed, indicating clearly
the proposed alterations within the
context of the whole building, including
any existing features which are proposed

tor be altered or removed.

(i) An least one sectional drawing of
the shopfrom showing its profile and
position relative 1o the upper pant of the

building.

tivl  Plans, elevations and sections at
a minimum scale of 1:20 showing, as
necessary, the detailing of architectural
features, including pilasters, comices

and window details,

(vl A precise indication of the
materials and colours proposed 1o be
used, either by the submission of
samples  or  photographs.  and by
reference to British Standard numbers,
The drawings accompanying
applications for Advenisement consent
should include an elevation of the whole
shopfront (iminimum scale 1500 with the
size and design of all letters and symbols
accurately shown. together with details

of the eolour scheme.

Where individual levers are proposed,
sections or samples should be submined
showing the profile and thickness of the
letters, as well as details of materials and

the method of fixing.

Where a projecting sign is proposed,
detailed drawings should be submitied
which show  acecurately  the size,
materials and shape proposed for the
sign and supporting bracket, the size and
design of all letters and symbols, and the
colours 10 be used. A drawing of the
front elevation of the building is also
necessary showing where the sign is 1o
be located. Applicants are  also
encouraged 10 prepare a cardboard
mock-up of their proposals as described

n parn .6,
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APPENDIX B

& Nignys

References & Useful_Addrgsses
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EHTF April 1991
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March 1992
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